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9 - 9. Osoby ve véku 16 a vice let, které v poslednich 3 mésicich nakoupily na internetu
vybrané zbozi v roce 2020

Persons aged 16+ years who purchased on the Internet in the last 3 months selected goods in 2020

Pramen: CSU, Roé&ni vyb&rové $etfeni o ICT v doméacnostech

Source: CZSO, Annual households ICT usage survey

procenta percentage
Celkem ve vékovych skupinach By age group
Total 16-34 let / years | 35-54 let/ years 55+ let / years
Druh zbozi Type of goods
zeny muzi Zeny muzi zeny muzi Zeny muzi
Females | Males | Females | Males | Females | Males | Females | Males
obleceni, obuv a 38,6 213 65,5 406 48,5 223 131 6.8 Clothes or shoes
b 70,9 40,1 81,2 53,2 70,2 35,0 52,5 25,7
elektronika a 7,0 20,0 15,1 32,0 7,1 24,2 21 7.5 |Electronic
a pocitace b 129 37,7 186| 41,9 103]| 37,9 82| 285 equipment
sportovni potfeby a 9,6 15,9 18,4 30,4 11,8 17,4 2,1 4.1 Sports goods
b 17,6 29,9 22,8 39,8 17,1 27,3 8,4 15,6
) a 15,8 9,6 20,4 13,0 22,9 12,0 6,5 4,8 |Food and
potraviny b
b 29,1 18,1 253 17,0 33,2 18,9 26,1 18,3 | Peverages

a) Podil z celkového poétu muzl a Zen v dané vékové skupiné.
b) Podil z muzl a Zen nakupujicich online v dané vékové

skupiné.

" Podil z celkového poétu muzil a Zen v dané vékové skuping.

in a given age group.

a) Percentage of all men and women in a given age group.
b) Percentage of men and women shopping online

) Percentage of all men and women in a given age group.



