Tabulka 35 Elektronické obchodovani jednotlivci - prodej pres internet (pro soukromé ucely)
Table 35 Internet commerce by individuals - sales over the internet (for private purposes)

Jednotlivci 15+ / Individuals 15+

nékdy prodali pfes internet/have ever sold over
the internet

prodali pfes internet v poslednich 12 mésicich /
have sold over the internet in the last 12 months

I’n‘;f:i)sl.ls. %’ » in\;lﬂnsl'ls. %’ w
Celkem 15+ | Total 15+ 76,0 0,9% 2,3% 56,8 0,7% 74,7%
Pohlavi/ Gender
Muzi/ Males 57,4 1,4% 3,4% 45,8 1,1% 79,8%
Zeny/ Females 18,7 0,4% 1,2% 11,0 0,2% 58,8%
Vékova skupinal/ Age group
15-24 let 15,1 1,1% 1,5% . . .
25 - 34 let 25,4 1,5% 2,9% 21,2 1,2% 83,5%
35 - 44 let 20,3 1,5% 3,3% 14,8 1,1% 72,9%
45 - 54 let 10,4 0,7% 2,1%
55 - 64 let
65 let a vice/ 65 years and older
Vzdélani/ Education
Zakladni/ Primary
- bez studentd SS / without students o
secondary schools
Stfedni bez maturity / Secondary without GCE 15,7 0,5% 2,6% 11,6 0,3% 73,9%
Stfedni s maturitou / Secondary with GCE 25,1 1,0% 1,7% 17,7 0,7% 70,5%
- bez studentd VS / without usr:i:/(;aerzittSI 21.2 0.9% 1.8% 14.8 0.7% 69,8%

Vysokoskolské/ Tertiary 28,9 3,5% 4,4% 254 3,1% 87,9%
Zaméstnanecky status/ Employment status
Zaméstnani/ Employed 60,6 1,3% 2,8% 49,1 1,0% 81,0%
Nezaméstnani/ Unemployed - - - - - -
Neaktivni/ Inactive 15,4 0,4% 1,5%

- studenti / students 10,2 1,2% 1,4%

- dachodci / retired persons
Typ lokality / Type of locality
vysoka hustota populace / densely-populated area 28,3 1,0% 2,2% 21,5 0,8% 76,0%
stfedni hustota populace / intermediate area 25,8 1,2% 3,2% 19,4 0,9% 75,2%
mala hustota populace / thinly-populated area 22,0 0,6% 1,9% 15,9 0,4% 72,3%

* Hodnota je procentem z celkového poctu osob ve véku 15+ v dané skupiné / As a % of total number of persons aged 15+ in given group.
** Hodnota je procentem z osob ve véku 15+ v dané skupiné, které nékdy pouzily internet/As a % of number of persons aged 15+ in given group who ever

used the internet.

*** Hodnota je procentem z osob ve véku 15+ v dané skupiné, které nékdy prodaly pres internet / As a % of number of persons aged 15+ in given group

who have ever bought over the internet

Pozn. : Setfeni probéhlo ve 4.¢tvrtleti 2004 / Note : survey period - 4th quarter 2004




