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2004 2005 2006 2007

Selected ICT in the business 
  sector1) (%) 

Internet access 92,3 95,0 95,2 95,1
Broadband connection 52,3 69,2 77,0 79,3
Own website 67,0 70,1 71,2 74,0
E-commerce

Value of e-purchases 7,1 9,8 10,6 17,2
Value of e-sale 8,1 6,8 8,2 13,8

1) Enterprises with 10+ employees; starting from 2005 data refer 
   to January of following year 

INTERNET SUBSCRIBERS WITH BROADBAND 
CONNECTION 

2005 2006 2007 2008

Households with PC1) (%) 30,0 35,7 39,6 47,7
Connected to the Internet 19,1 26,7 32,0 41,7

Persons (aged 16+) using (%)
Mobile phone 75,8 83,1 85,5 87,9

Males 80,1 87,2 89,0 90,9
Females 71,8 79,3 82,1 85,0

PC 42,0 48,0 50,9 58,7
Males 44,6 50,6 54,6 62,8
Females 39,5 45,5 47,4 54,7

Internet 32,1 41,0 45,0 54,0
Males 35,3 44,1 48,8 58,0
Females 29,1 38,1 41,5 50,3

Internet activities of individuals 
  (16+)1) (%)

Sending/receiving e-mails 27,0 35,7 38,7 47,6
Telephoning over Internet 5,5 8,1 14,9 20,0

Information search
Goods and services 19,7 28,5 34,5 41,6
Travel and accommodation 12,3 19,5 23,1 23,9
Internet banking 5,2 8,3 10,7 13,4
Internet shopping 5,5 11,1 15,3 21,0

1) Survey period: 2nd quarter of a given year

6,4%
2,8%

20,4%

13,4%

13,4%
43,6%

xDSL

CABLE TV

VIA MOBILE
NETWORK
WiFi

FIBRE

OTHER

2007


	a

