INFORMACNiI TECHNOLOGIE

9 - 7. Vyuziti vybranych on-line sluzeb, 2. ¢tvrtleti 2015

Use of selected online services, 2nd quarter 2015

INFORMATION TECHNOLOGIES

Pramen: CSU Source: CZSO
Celkem (16+) v jednotlivych vékovych skupinach / by age group
Total (16+) 16-24 25-54 55+
Zzeny muzi Zzeny muzi Zzeny muzi Zzeny muzi
Women | Men |Women Men |Women Men |Women | Men
hrani/stahovani a 10,8 27,5 44 4 73,1 10,0 31,8 2,0 6,1 | downloading and playing
potitadovych her b| 147 353| 455 757| 109 344| 50 12,0 |computergames
internetové a 43,0 47,0 36,4 35,8 63,3 65,5 17,4 23,7 | . i
- internet banking
bankovnictvi b| 584 603| 374 371| 686 711| 424 466
prodej zbozi ¢i sluzeb a 10,1 14,9 19,9 25,1 14,3 20,1 1,7 4,0 |sales of goods or services
(Aukro, apod.) b| 138 192| 205 260| 155 218 41 7,9 |(Aukro, etc.)
' - a 41,2 42,6 60,2 60,9 57,2 55,5 14,1 17,6 . .
on-line nakupovani on-line shopping
b 56,0 54,6 61,8 63,1 61,9 60,2 34,3 34,4

a) % z celkového poétu muzii a Zen v dané vékové skupiné

a) as a % of all men/women in a given age group

b) % z uZzivatell internetu muzd a Zen v dané vékové skupiné

b) as a % of Internet users in a given age group

Graf €. 9.10.: Jednotlivci nakupujici pres internet podle pohlavi
Individuals using the Internet for online shopping by gender

a) muzi a zeny celkem (16+)
a) men and women, total (aged 16+)

Zzeny/ women Emuzi/ men

b) v jednotlivych vékovych skupinach, 2. ¢tvrtleti 2015

b) in selected age groups, 2nd quarter 2015
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Graf €. 9.11.: Jednotlivci pouzivajici internetové bankovnictvi podle pohlavi
Individuals using Internet banking by gender

a) muzi a zeny celkem (16+)

a) men and women, total (aged 16+)
Zzeny/ women = muzi/ men
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b) v jednotlivych vékovych skupinach, 2. ¢tvrtleti 2015

b) in selected age groups, 2nd quarter 2015
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